Developer making things happen in commercial sector

Paul Lynch, of PLH & Associates LLC, gave up a consulting career to build homes and now develop retail properties in Oregon

By Bill Livick
Observer Editor

Developer Paul Lynch, president of PLH
& Associates, is on a mission (o “help build
a better” Oregon. The phrase is part of his
company's motto, but you gel a strong sense
it's more than merely a slogan.

The motto “symbolizes everything we
do.” Lynch says. “Really, I'm trying to run a
Christian business.” :

Lynch, who has three commercial devel-
opmenits in the works here, gave up a 15-
year career as an information technology
consultant two years ago and formed a lim-
ited liability company with a silent partner
who shares his philosophy.

Lynch had been working as a project
manager in software development for

Fortune 50 companies like BP and Amoco
for 10 years before establishing PLH &
Associates. Before that, he worked on
statewide IT systems for the Wisconsin
Department of Administration doing “all
sorts of websile development stuff.”

Lynch and his wife (an attorney
employed by the University of Wisconsin)
arrived in Oregon about 10 years ago. They
had decided to build a new home and hap-
pened upon a lot for sale next to the 12th
hole at Foxboro Golf Course. With a ton of
project management expertise but little real
building experience, Lynch decided to be his
own general contractor.

“We hooked up with a -builder that
allowed us to work with them, built that first
house and really we weren’t going to build
again,” Lynch remembered. “But some peo-

ple came along and
wanted to buy the
house, so we said OK,
let’s build another one
then.” '
Over the course of
the next cight years,
the Lynches buill
sevén more homes in
Oregon. The last one,
on Medinah Street
near the Bergamont
development, is where
Lynch and his wife
have decided to settle
with their two chil-
dren, aged 6 and 9.

shisg

Lynch said over-
seeing the construction
of his current home
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while continuing to

work as a corporate consultant got to be
too much. So, after years of thinking
about it, he decided to change careers and
form his own company. And rather than
continue doing residential construction,
Lynch turned his sights to commercial
development.

“We started the company on Easter
Sunday, Resurrection Sunday,” Lynch
recalls. “We'd been talking about it and
talking about it, but that’s when we
decided hey, let’s just do this. And that’s
when I left corporate America and we set
up the company. It truly is about helping
build better communities.”

Lynch, 42, said he looked around
Oregon and realized the community was
seriously in need of commercial infra-

Paul Lynch shifted from residential construction to commer-
cial development two years ago.
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structure. As he was working on the last two
homes he built on Medinah Street, “people
would walk through the houses, a lot of them
relocating families from bigger cities, saying
the development’s -great,” he recounted.
“They'd say there’s a nice golf course and a
great school system, this is a nice house, but
the downtown — there’s no infrastructure. 1
was in the same boat. I grew up on the east
side of Madison, where you have all those
amenities, including a beautiful downtown
to go to. We looked at the downtown here
and thought maybe we should just focus our
efforts on that.”

At about the same time, Chamber of
Commerce executive director Linda Pollock
informed Lynch that the former Old Stage
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